Editorial Notes by Beattie, Earle
EDITORIAL 
NOTES 
As we go to press in the first month of 1982, the Canadian Journal 
of Communication reflects that it has been publishing regularly for 
eight years, counting the career of its predecessor, Media Probe. For 
four of these years it has been the Journal serving largely an 
academic audience. In the process, it has barely hung on financially. 
But with assistance from York University and some of its units, one 
short-lived outside grant and from members of the Canadian 
Communication Association and non-member subscribers, we have 
managed to pull through. The Journal was the official publication of 
the CCA for two years, but it is now independent of that body, 
although affiliated with it in the way of providing subscription at a 
reduced rate with membership. 
We have also received our fair share of flak, not so much on our 
content but regrettably from ambitious people wanting to appear 
wise. Most recently some have tried to demote us by declaring we 
are not a national journal. Articles in issues themselves disprove that. 
We have published pieces from virtually every province in Canada 
which have been refereed by members of a national advisory editorial 
board. Our administration is centred, be it admitted, at one 
university - namely York - but because of this it has survived. At 
the same time we have initiated moves to broaden the administration 
(an incorporation board has been suggested) and to find a new 
editor. Until we do so, the present editor and business manager have 
agreed to stay in office. With the increase in rates we hope to produce 
three issues in 1982, scarcely enough to accommodate the large 
number of articles we receive. 
Butterworths, the international publishing firm, has brought out 
the book published from our papers selected at our founding 
conference in Montreal two years ago. The title is Communication 
Studies in Canada and it is edited by the program chairman of the 
conference, Liora Salter. Review of the book is left to our next issue 
and  is in the hands of o u r  book review editor .  
Butterworths has been working in cooperation with Canadian 
communications scholars ever since it agreed to publish a list of 
communication books by Canadians and appointed this writer as 
consultant in the field. About a dozen manuscripts or outlines have 
been read by the company in Toronto so far and several are at one 
stage or another: approval, contract, completing manuscript and 
publication. The Conference book is the first to be issued in print and 
signalizes Butterworths' intention to proceed further in this field. 
With one exception (a more advanced book by Barrington Nevitt 
on the ecology of communication) the program has been according 
to a statement in our Vol. 7, No. 2 issue: "...(the books) will be 
written for a readership at the level of first and second year university 
and community college students. Reasonably non-technical in 
approach ... they will be nonetheless academic." The books must be 
able to find a substantial enough market to support a reasonable 
press run. 
Anyone with qualifications in the academic field is invited to 
submit an enquiry or an outline to David Hogg of Butterworths 
(educational and professional publishers) at 2265 Midland Avenue, 
Scarborough, Ontario, M1P 4S1, or to Earle Beattie at Atkinson 
College York University, Downsview, Ontario. Mr. Hogg was 
promoted recently to Editor-in-chief of Butterworths, Canada. 
X X X  
Among programs proliferating in the communication field, to 
answer student demands is one being established at Atkinson 
College, York University, I am happy to announce. In its early 
stages, but prepared to take students this summer or fall, it consists 
of: 
Communication Studies Programme, Atkinson College. York 
University 
Coordinator: Earle Beattie 
Communication Studies is a theme within the Liberal Studies 
Programme. 
The programme consists of 8 designated courses including at least 3 
at the 300-level or above, and no more than 4 courses in any one 
discipline. 
Students should discuss their plans with the Programme 
Coordinator who must approve the study plan after the sixth course 
and before the tenth course. 
For the ordinary degree, the student must take: 
AK/SS181 
Woolfson) 
Communication and Mass Media (Beattie, Baker, 
plus the following: 
AK/SS 339.6~ Ideology and Communication (Rockman, 
Duran)-either SOC 339.6~ or PH 300.6a may be taken but both 
cannot be counted. 
AK/SS 355.6 Theories of Communication (Beattie) 
AK/PH 361.6 Philosophy of Language (Wilson, Gibson) 
AK/SOC 369.3 Women's Changing Role in Society 
AK/PSY 347.6 Psychology of Language (Northover) 
AK/SOC 356.6 Communication and Interaction (Rockman et al.) 
Other courses that are central to this theme include: 
AK/Ph 300.6A Philosophy of Communication (Duran) 
AK/SOC 350.3 Collective Behaviour (Romalis) 
AK/SS 350.6 Television As A Social Force (Beattie) 
AK/SOC 360.6 Sociology of the Arts (Longstaff) 
AK/HU 360.6 Myths and Their Meanings (Herren, McArthur) 
AK/FM 240.6 Film: The Twentieth Century Art (Lipp) 
AK/FM 345.6 The Documentary Film (Burstyn) 
AK/SOC 41 1.3 Sociology of Intellectuais (Longstaff) 
AK/HU 463.6 Problems in Text and Interpretation (Wilson) 
AK/SS 476.6 Social Policy and Public Media (Beattie) 
AK/----I---- Directed Reading courses in PH, SS, SOC, HU. 
Or any other course which is shown to have a significant portion 
applying to communication studies can be considered after 
consultation. Special Topics may be arranged also and the student 
may proceed into General Honours. 
(York University - daytime - has a similar program with Arthur 
Siege1 as Coordinator. It includes some of the Atkinson courses.) 
X X X  
Our summer, 1981, issue published two of the key papers of the 
Canadian Communications Conference in Halifax last spring. They 
were by Donald Theall and Gertrude Robinson. A third paper by 
James Carey was scheduled for inclusion in that issue, but although 
promised to the Journal at the time of the speech it could not be 
published because Carey remembered a prior commitment to his 
publisher in the United States. Contact with Carey was difficult 
publisher in the United States. Contact with Carey during the mail 
strike was difficult but we managed to reach him twice at the 
University of Illinois when he informed us of the double bind he had 
got himself into. Unfortunately these commercial commitments are 
quite demanding, although such a keynote address implied the right 
to publish by the cCA or its affiliated publications (Information et 
Communication, at Laval, and the Canadian Journal of 
Communication at York. Any "cornering" of papers for publication 
prior to presentation renders the CCA conference less attractive and 
the subscription to designated journals is diminished. Competitive 
self-promotion, interval or  external, replaces cooperative 
organization-building. Perhaps this is why our membership total is 
falling off. 
X X X 
The above may sound a bit peevish, but we emerged friendly with 
Carey as we respect him as the one U.S. scholar who seems to 
understand the work of Harold Innis and who has written 
searchingly about Innis' work on communiction. He will serve as 
our representative in the United States - one whom we can contact 
on occasion or as a referee. This will make the second international 
representative for the Journal. Chris Martin in England has been 
helpful several times, and now comes fresh contact with Australia, in 
addition to Henry Mayer. A short paper "Finding Communication 
Meaning in Australia" arrived from Rodney Miller of the 
Department of Communication and General Studies of the 
Queensland Institute of Technology, Brisbane, which he delivered in 
May, 1980. This was the inaugural organizing conference of the 
Australian Communication Association, held in Adelaide. His 
remarks on confusion in terminology was of particular interest to the 
writer of these notes, being the subject of the paper used to replace 
Carey's. 
-Earle Beattie 
Editor 
